E

Ach t.Erltu

Soap opera
Forto

Pralaca
A Hs

For Aguiles Hrtoe, the sweet smell of
sucoess o semething of a daly occurs
rence. Owner of family-run Portugusse
spap maker Ach. Brto, his typical work
day sees him enveloped by the aroma of
almond, I|!.'|'II.:|"'.|!.I?-\_II. andd wild archid, a
the zeents offered in his brand's
bline of todletries that lecals have used
for gencratsens io leok well-scrubbed
“Wie've been throuwgh the Gireat Diepres-
e Workd Wars, the [Cary n] Eev
i withs cusiomers. BAVE Byiti, ¢ lippeng
his nose im0 @ mixer 1o sl the ||_'|1'||l|1:.
nobes waltEng o o1 chee mischine. IS an
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whap = aler adl, our preod-
uctE enad ug in pecple & bathseomes.
Founded in rard v Brito's Erkl-
grandimber, the commpany s fools sciially
reach beck o 1587, when rvo German
busimessmen seftled in Porte and scl
i

up the « miry & fiest Lactory [or s

andl perfwmies wsing the names Lhs &
sCchweder. Alver 8 Closure dunng the
Firsy Woekd War, the o fammuly took
aver operatsons — tosday i eells the ool
lection umder the Llaus Posio label -
anial wdded ot v s vam range of scenied
pods, whech include a popular lsvender
Iragrance first sold m the 19205 and a
spevialiny soap makle with pine tar for
people who suller [rom eczema and
other skm conditian

Tradmnsoen s taken seriously ot the
company, with several mechanical
machimnes Irom the 19405 sall favoaered
wver [ancy awlomation. “There are no

162 ISUE 52

compiler viruses o worry aboul with
Ihcse,  expdians Belo, poenbing 10 o sorfing
maclhine with 1ts cngine hissing and
Ui pangg & ol pudes slender, rectongular
Cull beirs along &1 a pedestnan pace for
packaging. “YWe aren’t after 24/7 produc
. Aost of the soaps are sill wropped
one-In-one by sl It goes From ther
lanxls b ihe custonwers” hands ™

Lrperating m @ sector domanatec by mnal
unairenal conglomerates, Ach. Brive's
vegetable-based zoaps still monage 1o
attract the eye of shoppers with its foous
on iradiional wrapping. lts exiensive
archive of labsls — some s65 ot last count,
many with cute Art Dieco references = ane
designs that were drawn up in=house in
the early years of the business. *Some-
tmes we reintroduce inoa limited edition
1 certain image for a vear. They become

collector's emas for clients,” says general
manager losé Fernandes, who has ako
worked with shops 1o develop exclusive
limves, most notably Poruguese retailer
AVida Portuguesa

Far the domestic market. such
Appeals v |:-\.lxl.|]..;|.: are a safe et for the
ypany’s botoom line but the brand
hasn't overlooked cxpanding nio new
mearkets, In recenil vears it lees pakemn 1S
premium line of Clave Poro products
and marketed them at thie Parns wrade
fair Maison & Objer. while fis ennr AL
the LIS marker has been helped By ars
“lambn SIEC T 3902 bhars with grooves

LL

o fmake ot cascr lor bathers standing
in the shower 1w hold them. Fernandes
adds, “When our MNew York discrabu-
tof saw this he immcdately bhad 1w
khave it I's bees a B BUCoess, —
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